E-mail Automation

(Actual Campaign Results)

1-to-1 Video E-mail

Total
Total Emalls | Total Meetings
Sent Responses |% Set %
Month 1 070 230 24% 11 5%
Month 2 1414 204 21% 19 6%
Month 3 938 206 22% 28 14%
Month 4 MTD 560 102 18% 20 20%
3882 832 21% 78 9%
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Telemarketing
Meetings
Total Calls | Set %
Month 1 338 1 0%
Month 2 449 5 1%
Month 3 MTD 150 3 2%
Totals To Date 937 9 1%

Emails
Sen %
Month 1 919 66 7% 1 2%
Month 2 2010 49 2% 8 16%
Month 3 MTD 1268 25 2% 5 20%
Totals To Date 4197 140 3% 14 10%
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